CORRIDOR PLAN

VIRTUAL WORKSHOP

WEDNESDAY, APRIL 27TH - 5:30 PM

TAKE THE PLACEMAKING POLL TODAY AT
www.ElevateDevon.org



TELEVISION DEBUT

AUG 10TH
11:35PM (10:35C) ON CBS

LATE

SHOW
step en
colbert

Zeshan B




ring your friends

ring your Kkids.
ut no matter what...
ring your soul.

Soul Trip With Zeshan
Tomorrow April 28th At 7pm
The Promontory in Hyde Park!

Zeshan B

The Promontory

Apr. 28th, 2022
Tickets starting at $20

Get Tickets

The Promontory

5311 S Lake Park Ave W,
Chicago, IL 60615

Ej Apr. 28th, 2022
7:00 PM


http://www.zeshanb.com/
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Understanding the Environment - Boundaries - Movements - Existing Conditions
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STREETSCAPES & PLACEMAKING PAISAJE URBANO & “PLACEMAKING”

STREETSCAPES & PLACEMAKING PAISAJE URBANO & “PLACEMAKING"

COMMUNITY
RELATIONS

Power of Planning

Levellng Up Local V0|ces Listening, Connecting, Creatlng

JHH(\\

{\\‘\‘ " .]\

An idea for Devon in general could be trying to
get the street designated as a P-Street. This
would not allow curb-cuts for any future
opments and v
strian friend
from Western to Califorr
designated as a P-Street:

https://chicagocode.org/17-3-0500/
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Improve Walkability + Safety

UPTOWN, EDGEWATER, ROGERS PARK

Bump-Outs Planned At Chase
Avenue And Clark Street In Rogers
Park

Bump-outs make crossing the street safer, Ald. Maria Hadden (49th)
said in a Facebook post.

a Hannah Boufford 158 PM CDT on Jul 23, 2019

500"

I

WEST CHASE AVENUE

DECORATIVE INTERSECTION TREATMENT

Credit: Google Maps
The intersection of Chase Avenue and Clark Street in Rogers Park.

2021 AARP Community Challenge Grant
“Cross the Street: Art on Clark.”



Install Parklets + People Spaces
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Infuse Corridors with Art,

Murals and Vibrancy
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Strengthen Local Identity, Culture + Events
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Install Streetscape Elements + Banners
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Market Area * Support Businesses

wittw©®

schedule watch v programs events about support

ARTS & ENTERTAINMENT

LATINO VOICES

Rogers Park Shop Hopes for Smashing Success with
Custom Pinatas

Erica Gunderson | January 29, 2022, 5:30 pm

b & 19 033 / 3:3



|

Local
Engagement

Timeline + Process
Loyola Ambassadors
Community Pop-Ups
Poll #1: Priorities

Poll #2: Placemaking
Virtual Workshop
Open House




Research

December 2021 - February 2022

» Existing Conditions + Field Research
* Market Study

» Stakeholder Interviews

» Steering Committee #1(1/20/22)

» Steering Committee #2 (2/17/2022)

* Priorities Poll (2/18 - 4/4/22)

Engage

March 2022 - June 2022

* Loyola Student Center Pop-Ups
Thursday, March 31 - 9am - 12pm
Monday, April 25 - 11:30am - 1:30pm

» Placemaking Poll (4/6 - 5/18/22)

» Elevate Devon Corridor Pop-Ups
Monday, April 25 - 2:30am - 6pm

* Virtual Community Workshop
Wednesday, April 27 - 5:30pm via Zoom

» Steering Committee #3
June 14th, 2022 - 3:00 - 4:30pm

Timeline * Process

Plan

July 2022 - September 2022

* Community Open House
July /[August

« Draft + Approve Plan
August/September

* Celebrate + Promote
September/October



THE PLACEMAKING
PROCESS

5 Steps to Create a Great Place e ESTABLISH VISION

\ 23

“i'“m'“_ﬁi
N

EVALUATE SPACE AND o
IDENTIFY ISSUES

Evaluate how the space is currently being used

and how it can be improved.

DEFINE PLACE AND a
ENGAGE STAKEHOLDERS

Engage diverse stakeholders to identify issues and
determine a particular place, or places, to focus

placemaking efforts.

Based on feedback and insights from stakeholders,
determine the vision for the place. This includes
the mission, definition, description, concept plan,
action plan, and management plan.

IMPLEMENT VISION

Implement your vision incrementally by completing
short-term improvements that require a short
timeline, a small budget, and can be easily undone.

REEVALUATE PLACE

Continually reevaluate the space at different times
of the day and year to ensure community goals are
met. With the information gathered develop long-

term improvements.



Connecting

Pop-Ups : Drop-Ins - Interviews - Focus Groups

COMMUNITY
RELATIONS

“Let’s differentiate, energize, and “Improving bike and pedestrian “Would love to see vacancies filled

celebrate this section of Devon. safety is an ongoing priority. So with diverse, complementary uses

Timeless, transformational changes many traverse this stretch of Devon; that invite you to shop and linger,
that build identity.” students, commuters, residents.” sip and stay.”

##Createldentity #improveMobility #iNoVacancies



Interactive Comment Map

m m Dragto Getting e - 2210 759 > a7

129

Comments

Place | Love Challenge
CORRIDOR PLAN comment Around

Total Visits Unique Users Avg Time (min)
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The planter boxes that were created on the
sidewalks all along both sides of the street
created narrow pedestrian walkways, which
were not well thought out considering we have
lots of foot traffic from elderly. Also business
owners were never informed they were
supposed to tend the planters in front of their
spaces once the service puts in plantings so
some are just weedy messes. Create a garden
club to tend?

Challenge | aday ago

Likedy  Dislike Q)

love this mural! brings so much vibrancy to an
otherwise asphalt parking lot. Love when | see
kids playing catch in this lot or roller skating. Can
we encourage that?

Place | Love | aday ago

Like &y

Dislike G

Devon Market and La Unica across the street
are some of my favorite places in the
neighborhood. They're so home-y and are a
good representation of what makes our
neighborhood special

Place | Love | 3 months ago

Likesl+29  Dislike )

These and other intersections are great
candidates for curb bulbs or raised crosswalks.
These help with pedestrian visibility and traffic
calming and are a way to break up the street
visually and make it more inviting.

Idea | 2 months ago

Likes+20  Dislike Q)

Fill vacancies. Combo business models with Wifi
are resilient and would serve the neighborhood
well. For example - coffee-bookstore-bar or
coffee-pool hall-bar. They provide spaces for
folks to co-work, study, connect, and kick-back
in a relaxed and creative way. Let's level-up
Devon by adding more local flavor to our
business models. Links below are Rough Draft
in Kingston, NY and Surge Billiards in Albany
Park, Chicago.

This intersection is particularly busy with
motorists, commuters, pedestrians and cyclists
given the gas station, Devon Market, bus stops,
and bike path. Improvements that enhance bike
/ pedestrian safety and better define curb cuts
should be explored.

5 Getting Around | 3 months ago

Likes§+22  Dislike ©)

It's better that a business is in a building or
storefront than having it sit empty, but there
are a lot of businesses on the street that aren't
pedestrian-friendly and just cover their windows
up, which still feels unfriendly. The idea that a
big pizza concept or brewery could have been
here, where families can go, students can bring
their parents, etc. would have been really
transformational, | think.

Challenge | 2 months ago

Likesl+26  Dislike Q)

This Starbucks drive-thru (and the others to the
south) are terrible for the environment, for bike
and pedestrian safety, for traffic, and for the
neighborhood in general. They are 100%
suburban sprawl and do not belong here. We
should be doing whatever we can to prevent
more of them from being built.

Challenge | 2 months ago Like sdg+33

Dislike "@-3
A Glenwood bikeway mural (with bike parking /
air station) would be great. Murals can be
sponsored via gofundme pages.




Marketing * Press

Become a
member

CHICAGO Learn more =

NEIGHBORHOODS LATEST STORIES COVID-19 SEND NEWS TIPS NEWSLETTER SHOP SUBSCRIBE DONATE ®LOGIN

UPTOWN, EDGEWATER. ROGERS PARK

How WOuld You |mprove Devon ROGERS PARK — A study is looking to boost the business friendliness and user
Avenue Between Edgewater experience of Devon Avenue, and it will use community input in the process.
)

Rogers park? Study Seeks The Elevate Devon corridor plan is looking at the 1-mile stretch of Devon Avenue

. ’ between Sheridan Road and Ravenswood Avenue, a section that houses portions of
Nelghbors Ideas Loyola University’s campus and forms the border between Edgewater and Rogers
The study is looking at ways to improve Devon Avenue's business Park.
community, infrastructure and placemaking — and it needs
community input. ) The corridor plan will develop strategies to boost Devon Avenue’s business climate,

pedestrian experience, streetscape and branding, said Sandi Price, executive
director of the Rogers Park Business Alliance. The corridor master plan is being
funded by the business alliance, the Edgewater Chamber of Commerce and Loyola
University.

It will be similar to the corridor plan for Clark Street in Rogers Park that was
completed in 2017. That plan has led to Clark Street improvements, including curb
bump-outs for easier street crossing, street signs, crosswalk art and the

Credit



Loyola Student Ambassadors

Outreach + Engagement Highlights

e This or That?
Scan to Take the
Placemaking Poll!
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Talking Topics

AWARENESS: Many students are familiar with
Devon, and just as many are not familiar or
simply drive through the corridor

STREETSCAPE: More patios with landscaping,
shade features, and interesting bike parking

GETTING AROUND: Improve pedestrian
crossings, wider sidewalks, add bus shelters
and seating, ADA accessibility (wheelchairs
get stuck places)

Discovering Possibilities '+ e)p
+ Unlocking Potential '\QS
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LOVE: Andy's Antiques, Tbaar, La Unica, Devon & - ~‘f‘~§1 '“"f‘é‘«f‘_"‘“i‘_

Market, Nori, Uncommon Ground, Cunneen's (0ly?
oF(-ce<“0P5 I.loyol

ywch p'ﬂm /mver‘si

SHOPS: More small shops and restaurants el 0. )

(nhon-chains) that aren't too expensive, "n‘l;rf‘m B
coffeeshops, bakeries, cafes, bookstores, thrift | pep - mem w;ng: -
shops, coffee-to-cocktail business model shops | :

(Archie's)

EVENTS: That involve food, live music, arts +
culture, stuff that invites you to explore & shop




Outreach * Press + Marketing

Pop Ups, Placemaking Polls, and
Parklets.. Oh My!

Loyola Spotlight: Student Led Engagement

To close out March, Elevate Devon's Student Ambassadors hosted a pop up on
Thursday March 31st, at Loyola University Chicago’s Damen Student Center. Big
thanks to everyone who stopped by to share. We heard tons of great insights and
will be sharing a summary of feedback soon!

o :
LOYOLA?Y PHOENIX
The Award-Winning Student Newspaper of Loyola University Chicago

News Sports A&E Opinion CloserLook From the Editor's Desk Media Crime Blotter Q

News

Loyola-Backed Elevate Devon Plan Seeks to Enhance the Devon
Avenue Commercial Corridor

' TABLING AT DAMIEN & |
) | :
STOP BY AND SHARE WHAT YOU WANT TO SEE
HAPPEN ON DEVON I8




What do you think of this project?

| think it's very dope because it
adds attention to outside
communities, not just the
downtown community. Coming
from a place where they don't
have attention for those far
areas - | love it. Projects like
this make the community
stronger together and bond.

2

Rafael Aviles
Loyola University Chicago Student
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Results of Poll #1

What are YOUR priorities for Devon?



ELEVATE DEVON MINI-POLL #1 HIGHLIGHTS

Corridor Priorities based on 646 Responses
Respondents asked to select their top 3 priorities

B Votes

Open
Feb 18th to Apr 4th

Diverse Business Mix

Places to Sit and Dine

Duration
6 Weeks

Safe Crossings / Bike Routes

Public Art, Murals, Lighting

Responses
646

Seasonal Events

Facade Improvements

comments
200+

Landscaping

Other

'|||||||

100 150 200 250 300 350 400

o
wn
o



ELEVATE DEVON MINI-POLL #1 HIGHLIGHTS

reater
iversity of
USINESSES,
Fill Vacancies

(0%

Y/
454 RESPONDENTS identified this as one /I\ \

of their top three priorities

o O G)

KEYWORDS

Foster foot traffic, celebrate artsy and diverse vibe, focus on consumer-facing businesses to drive pedestrian traffic,
restaurants that aren’t too expensive, tasting / tap rooms, cafes, bakery, small grocer, renovate mixed apartment / retail



40%

Residents Speak Languages
Other than English at Home

$1.3B

Billion Retail Demand
5-Minute Drive Time

Market Study Findings

Neighborhood Numbers

47,000 $49,000

Housing Units Median Household Income
5-Minute Drive Time 5-Minute Drive Time

$477M

Million Retail Supply
5-Minute Drive Time

21,500

Students + Faculty
Loyola University Chicago

$848M

Million Retail Gap
5-Minute Drive Time



ELEVATE DEVON MINI-POLL #1 HIGHLIGHTS

#2 Corridor Priority

More Places to
Sit and Dine
Outdoors

46 %

298 RESPONDENTS identified this as one
of their top three priorities

KEYWORDS
Add spaces to sit and dine, parklets, benches, shaded areas, green space / accent landscaping, seating at bus stops,
buffer and address traffic and noise to make sitting and dining outdoors hospitable and inviting



ELEVATE DEVON MINI-POLL #1 HIGHLIGHTS

#3 Corridor Priority

Safer
Pedestrian
Crossings and
Bike Routes

40%

257 RESPONDENTS identified this as one
of their top three priorities

KEYWORDS
Sidewalks are too narrow, removed raised concrete plant beds, add bumpouts and traffic calming, raised / colored crossings,
protected bike lanes, bike racks at key locations, focus on intersections, add wayfinding signage



ELEVATE DEVON MINI-POLL #1 HIGHLIGHTS

Public Art,
Murals, and
Lighting

30%

191 RESPONDENTS identified this as one
of their top three priorities

KEYWORDS Celebrate diversity, history, gateways, underpass, building facades (Glenwood Bike Path, Devon Market, etc.),
connect with local artists, businesses (Girl Forward), student showcase



ELEVATE DEVON MINI-POLL #1 HIGHLIGHTS

#4 Corridor Priority

Public Art,

Mura

Lighti

s, and
ng

I'm the Executive Director of GirlForward-- a business that was
located on Devon for many years and now we occupy a building
on Clark just a few doors down from Devon. We would love to be
involved in any projects you have coming up! We engage high

school girls who are new to the US through mentorship and
education. Art is a huge part of our work and we would love to
consider a public art project along Devon as part of this project!
Please email me.




ELEVATE DEVON MINI-POLL #1 HIGHLIGHTS

#5 Corridor Priority

Seasonal Events
and Community
Fests

2%

174 RESPONDENTS identified this as one
of their top three priorities

KEYWORDS Cultural events, celebrate diversity, live music, food, events that allow students to showcase their talents



ELEVATE DEVON MINI-POLL #1 HIGHLIGHTS

#6 Corridor Priority

Improvements
to Facades and
Signage

26%

167 RESPONDENTS identified this as one
of their top three priorities

KEYWORDS More cohesiveness in design/visuals/signage will help it feel more like a community, "feeling of businesses
"reaching out" via signage”, blade signage, awnings, maintenance



ELEVATE DEVON MINI-POLL #1 HIGHLIGHTS

#7 Corridor Priority

Maintained
Landscaping
and Planters

24%

157 RESPONDENTS identified this as one
of their top three priorities

KEYWORDS Small parks / parklets, added accent greenery, favor wider sidewalks over planters, "current curbed planters
take up valuable sidewalk space / aren't maintained", need consistent look, shade is needed, very hot during summer
months, "sidewalks feel barren, more trees, planters would make a big difference."



Emerging Priorities
Results of Corridor Pop-Ups on Monday April 25th
158 Votes Cast at Loyola, Nori, Devon Market

Top 5 Categories
Public Art + |dentity
Seating + Dining
Crossings + Walking
Landscaping
Events

A wWN e

Comments

- Celebrate diversity + establish identity

- Slow traffic, add bumpouts, parklets, bioswales

- Maintenance of improvements over time
(facades, awnings, murals, paint, infrastructure)

“One of the biggest reasons | like living here is the

= . affordability and diversity while also having the
- Beautification, landscaping, build pride and connectivity”

ownership (adopt planters)
- Coordinate events / synergy of foot traffic with “Merchants are the face of the street — would like to
neighborhood block parties + sidewalk sales see businesses open up to street...”
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ELEVATE DEVON VISIONING: GROUP DISCUSSIONS

What projects would have the greatest impact on the character and spirit of Devon?
Consider the following categories... (select breakout button on bottom of screen)

CATEGORY 1 CATEGORY 2 CATEGORY 3 CATEGORY 4

Arts Seating Businesses  Getting
l[dentity Greenery Fvents

F2ohge 7




ELEVATE DEVON VISIONING: GROUP DISCUSSIONS

CATEGORY

Arts
l[dentity

What types of arts
would enhance the
corridor and bring
more visitors?

i
- O
“ R
- T
H
L
< A
W
N
D
A

How would you
describe the

identity of Devon?




ELEVATE DEVON VISIONING: GROUP DISCUSSIONS

Arts
l[dentity

What types of arts
would enhance the
corridor and bring
more visitors?

How would you
describe the
identity of Devon?

Discussion Ideas:



ELEVATE DEVON VISIONING: GROUP DISCUSSIONS

CATEGORY

Seating Q
Greenery =

What types of

seating, parklets
and greenery do
you think would be ¥4 e
most inviting? :

What types do you
think would work
best on Devon
and/or celebrate
local identity?




ELEVATE DEVON VISIONING: GROUP DISCUSSIONS

Seating
Greenery

What types of
seating, parklets,
patios and
greenery do you
think would be
most inviting?

What types do you
think would work
best on Devon
and/or celebrate
local identity?

Discussion Ideas:



ELEVATE DEVON VISIONING: GROUP DISCUSSIONS

CATEGORY

WRE

Businesses
Events B

847.212.8525

Celebrate + prioritize local diversity of shops e”"See” 30
What types of “l love Cunneen's, Devon Market, Isel and her adorable E . E E \ E
businesses would be a little dog Rosita at Isel's Cleaners... One of the best o0 s00r oo
good fit on Devon? things about this neighborhood is its diversity; ccccccscce
improvements must prioritize this.” S
What types of corridor
improvements, signage, Enhance corridor character and visual appeal
programs and events “This stretch of Devon must be more appealing to

would help businesses

_ increase foot traffic and support businesses...”
thrive?

Improve walkability, inviting pedestrian spaces
“Wider sidewalks, traffic calming, lighting, banners...”




ELEVATE DEVON VISIONING: GROUP DISCUSSIONS

CATEGORY

Businesses
Events

What types of
businesses would be a
good fit on Devon?

What types of corridor
improvements, signage,
programs and events
would help businesses
thrive?




ELEVATE DEVON VISIONING: GROUP DISCUSSIONS

Businesses
Signage

What types of
businesses could be
attracted to Devon?

What types of
Improvements,
programs and events do
you think would help
businesses thrive?

Discussion Ideas:



ELEVATE DEVON VISIONING: GROUP DISCUSSIONS

CATEGORY

Getting
Around

What types of crossings gey
would improve '
pedestrian safety?

Which intersections
need to be improved?

What about wayfinding
and public transit
amenities?



ELEVATE DEVON VISIONING: GROUP DISCUSSIONS

Getting
Around

What types of crossings
would improve
pedestrian safety?

Which intersections
need to be improved?

What about wayfinding
and public transit
amenities?

Discussion Ideas:



PROJECT srunv AREA levite

ll u-sl
*W7ALBION: AVE
gy la“ | "

4

JAVAMI

73

illﬂ!— i

Wy
!
=Tl et B T

>
£
Y
I
C
e
>
<
m
-
UM
e A 5id
:=-

CORRIDOR PLAN

T

r

TRIUTIS L R

! .sgi“'s:-..n T

W‘LOYOl:AyAVE -: . 2 Vy LOYOLA *AVE:

N L= Euliil"“'", |
: m-m . ;-nwumuw. \

, 7 f‘ 3 S}
b 3 n" "l l"lll“ l'\} .' | L ]':f':‘" ,\v‘

S

-
.

e
SR (0 4T
bRt

i

!

-
—

'W ARTHUR AVESH >
RN T
‘-i l‘.."l--"’t ‘ -

-
]
A

‘P -

.

»

e
- -—

- 2 st 2 P 5 f‘t-r_‘
| 3% 94 LHOMS OB
CHR M ARNA
ll.
A o)

OS ,\a " |‘1:0 1;: u

Lo
T8

o

¢ K
(]
%

N
o

E’i@i"ll
g g
PO |
i

=

- l;l*lSE

.

S [

2z
i

AR LR TILE
fl-h

by
-
.

o, iy

l‘w
p .
Tty

'8”
(T L E
i

i
4]
o
LT

A

Lloyola

2 . Un:vers:ty q_‘-
W23t ¥of-Chicago E 2,)

ey
4
T

‘dl WP oo ¥ vl .
‘W HIGHLANL AVE ~t
L B STt | e S,
Y“’*‘r‘-’" . —~clly ok J

m‘nu  yWbale T
- W<ROHEMONT AVE*=

WL 1= bR T

R ITY |1

b B L
I IE?' v
i
iﬂiiu Y]

EG" TH KL ME,

1% O
>
. L »

<
}
Al
E
3

()
r:E N
z
A
"I & an
SALE S S
>
LA

A
.

al
gy

¥
g i ¥

JAV-ANAVM

g ‘l!l
‘v‘!
N

Inf
4
i

<
m

M

-
- E ..‘ X
P PP

[©)
Wt
- m
.-l' . |l|.l

i1 ¥of

\:'

' ifil'_.
AV-YITONOV.N N

|‘r ;\gv nﬂmlu
THOME-AVEATE
b MU

l;i!a Dllws e

GRANVILE—AVE -

Help Dlscover Possibilities + Unlock Potential N A R sl
ElevateDevon.org ESGE =i

B8 ALLANCE 9%

-

g

v
el

da
m
)
<
N
:
Brimmrpa® T Es;
o -’ -

%
*‘—rn‘-
] : -
L
¥

t

G







Placemaking Poll

Why are we doing a visual preference poll?

Placemaking ingredients add up! Things like bumpouts, murals, planters, benches,
community events... they come together to create an environment we see, feel and
experience. Further, they have the ability to reflect, respond and cater to local life,
help businesses thrive, and share a story of community character all their own.

You are the local experts! Your feedback and preferences will be used to develop
corridor goals, design strategies and priorities to help make Devon a more
flavorful, vibrant, and inviting destination. We'll say it again — placemaking
ingredients add up. Share today to help discover possibilities and unlock
potential.

TAKE VISUAL PREFERENCE POLL
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ENTER HERE
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WHAT MAKES A
GREAT PLACE?

ACCESS & COMFORT
LINKAGES & IMAGE

P UL
B M sPACES
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ACCESS

Destinations that
are convenient,

connected and
accessible.

.

- -

IDENTITY

Foster a sense of
place, pride,
community and
comfort.

Lively, unique

experiences,

activities and
settings.

Placemakmg Attrlbutes

ACTIVITIES
o LR
OV g5 SallEY SXags
f ,'/ 2 \ /3 . £ / -

L -

|7 SOCIALABILITY |
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Active engagement
of all people in
activities and
corridor
environment.




THANK
YOU

L ]

1. Spread the Good Word

2. Take Placemaking Poll

3. Addto Comment Map

4. Open House Summer 2022

5. Subscribe at ElevateDevon.org
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Have A Good Night!



